
 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

  

 



 

 

 

 

 

This high level course opened in September 

2009. It is principally meant for foreign 

professionals in tourism, who have university 

degrees or professional experience, and who wish 

to be trained in French know-how in this sector. 

The course lasts 18 weeks in all, including 

courses in a core syllabus for every student and a 

choice of one of two specialisations:  

- Tourism Planning 

- Hotel development 

The classes are taught, in French and/or 

English, by university professors and French and 

foreign specialists in the tourism field.  The course 

work includes two study trips; following the end of 

classes each student will go through a period of 

further practical training in a government office or 

tourism company. 

 

This course of study leads to the Post Graduate 

Diploma in University Studies from the University 

of Paris 1, Panthéon-Sorbonne. 

 

 

 

The Degree of University Studies 

“INTERNATIONAL TOURISM - The French 

Approach” – is set within the prestigious 

framework of the University of Paris 1, Panthéon-

Sorbonne, providing it with the advantages of a 

renowned scientific and pedagogical environment. 

 

 

 

 

 

©Université Paris 1/DUPUY François 

 

 

The teaching, in both its theoretical and applied 

theory forms, is largely based on the study of 

concrete experience under the direction of high 

level professionals in the field, coming from both 

the public  

and private sectors.  This holds true for classes 

in the core syllabus and in the specialisations. 

Two study trips will allow the participants to 

discover the tourism sector in the field and to 

develop a professional approach to analyzing 

existing and important programs in French 

tourism. 

An unequalled lecture series will lead to an 

open discussion with high level people in the 

tourism field, both in the public and private 

sectors, who have been asked to share their 

thoughts and experiences in France as well as 

abroad. 

The field training following the studies in a 

public or private office or company will allow the 

student to broaden his or her professional know-

how under the guidance of a qualified tutor.  

Personalized advice and guidance will be 

provided by the teachers during the entire length of 

the program in accordance with each student’s 

professional ambitions and plans. 
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The course is primarily aimed at foreign 

professionals in the tourism sector.  As for the 

requirements, the applicants must either have 

completed four years of university studies or have 

had enough professional experience in the tourism 

field to be considered to actual studies. 

The course is also open to foreign students in the 

initial stages of their professional training having 

received a degree in their country after four years 

of higher education.   

While being open to individual applicants, the 

International Tourism Master’s “French style 

excellence” may also accept applicants presented 

by foreign or international organisations and 

companies. 

The course aims at a large spectrum of people 

wishing to acquire very specific knowledge of 

French tourism know-how, in the fields of land 

development for tourism and accommodations 

development, from program conception to their 

setting up and running. 
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The course will lead to different careers in the field 

of international tourism: 

- In management: executives, responsible for 

missions, responsible for studies, responsible for 

foreign markets, responsible for land development, 

responsible for marketing, directors, etc. 

 

- With international organisations involved in 

tourism or having an important tourism 

dimension, national organisations working in 

tourism, large scale international tour operators: 

hotel chains (director, marketing director, banquet 

organiser…), with specialists in receiving an 

international clientele (business tourism, 

organising big events), with airline companies, tour 

operators (the conception of tourism products, 

programming  directors, program managers, 

package tour management), finance 

management… 

 

- Also as consultants, experts, trainers. 
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6 weeks of classes and lectures, 120 hours 

 

-Historical rundown of the development of 

tourism in France and internationally.   

Presentation of the major stages in the 

development of tourism which resulted in the 

drawing up of state tourism policy. 

 

-The French experience: state policies, public 

and semi-public institutions working in tourism, the 

role of public and private associates. The central 

thrusts of state tourism policy will be discussed .  

The state has been playing a major role along with 

the private sector, resulting today in cooperation by 

these two categories of operators in setting up 

numerous tourist operations.  

 

-The international policies 

An understanding of the operating procedures of 

international institutions (WTO, OECD) is crucial to 

understanding the stakes involved in tourism 

policies worldwide and the ways international 

institutions could help the tourism sector gain better 

recognition. 

 

-The comparison of foreign experiences 

The study of tourism policies run by certain 

countries in competition with France will lead to an 

understanding of the forms of leverage used to 

emphasize one or another line of action in a give 

policy (promotion, social policy, etc.).   The course 

will refer in particular to the examples of The 

Netherlands, Spain, Portugal, China and India. 

 

 

-The European policy 

Though tourism does not fall within a European 

Community jurisdiction, Europe does exercise a 

significant influence on tourism policies due to the 

cross-border nature of this field.  Consequently most 

of the European guiding rules have a significant 

impact on this sector (examples: VAT, 

transportation, free movement of workers, etc.) 

 

-Setting up and managing tourism programs 

nationally, regionally and locally 

Introducing and analysing the practical aspects 

(stages of setting up, financing…) of setting up 

public and private operations; links and strategies of 

the participants presently working at different levels 

of the organisation of the tourist field. 

 

-The public and private cooperation as it 

applies to tourism programs 

Due to the complexity of the financial, legal and 

technical arrangements, today  large-scale tourism 

programs require the involvement of public and 

private partners  

 

- Tourism and sustainable development 

Paradoxically, given the negative image 

associated with the excesses of mass tourism, the 

tourism field has become a pioneer in sustainable 

development; it may even constitute major leverage 

in this new development field.  Based on a concept 

still being formulated, “sustainable tourism” now fits 

into territorial strategies (notably the Agenda 21) 

such as those regarding equipment and products. 

Tourism and environment 

The implementing of sustainable development 

provides the opportunity to bring up to date the 

discourse as well as the practical application of 

tourism developments in the context of a fast 

growing demand for ecologically friendly tourism to 

suit the planet as a whole. 

 



 

 

-Environmental management and tourism 

Understanding the impact of tourism on 

biodiversity and on the management of  water and 

energy resources is the basis of environmental 

management which has gradually proven to be “a 

good practice”. 

 

-The French companies with international 

influence 

France, being the top international tourist 

destination, has several large industrial groups with 

strong international influence (Accor, Club Med, 

Pierre et Vacances, etc.) which make up the 

“bridgehead” for its competitive position in 

international tourism. 

 

-The voluntary groupings 

The voluntary groupings also constitute an 

appropriate answer to the needs of consolidation in 

the sector as witnessed by the success of Relais & 

Chateaux and Logis de France, in the hotel 

accommodations activity. 

 

-The theme parks 

The amusement parks are a unique example of a 

tourist operation focusing mainly on playful aspects.  

These last decades have seen the setting up of first 

class structures (Futuroscope, Disneyland Paris…).  

The class will examine their functioning, their 

development, their managing techniques, their kind 

of public and their impact on their area. 

 

- Social and associative tourism 

Social tourism is unique to France, enabling 

people of modest means to go on holiday.  The 

French associative sector handles this activity for the 

most part and is consequently quite experienced. 
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-The national tourism accounts, the 

Observation of tourism measurements  

For several years and under the urging of 

international organisations, mechanisms have been 

established to enable countries wishing to monitor 

and control their tourism policy to measure the 

effects of their policy choices.  These tools have 

produced statistics which make it easier to compare 

the situation among our countries. 

 

- The marketing of Tourism and the 

presentation of the Tourism Quality plan 

Today it is quite difficult to conceive of a 

successful tourism policy without first setting up a 

marketing plan.  Several examples will be presented.   

In any event, France has a unique Tourism Quality 

plan the details of which will be studied. 

 

- New technologies and e-tourism 

The development of e-tourism has become an 

unavoidable aspect in this professional activity.  

Corresponding to very specific particularities, it 

challenges the functioning and organisation of most 

of the participants in the sector. 

  



 

 

120 hours: classes and lectures 

 

 

- Tourist land development, rules and tools 

France has very effective rules for the 

safekeeping of its natural heritage while allowing the 

development of tourism to meet the users’ 

expectations. 

 

- Mountains-Shoreline: the new stakes 

involved in land development for tourism 

The mountains and shorelines, being at the heart 

of the  tourism activity, were the sites of heavy 

development programs during the second half of the 

20
th
 century, the positive and negative consequences 

being still visible today.  The class will offer an 

analysis of the big land development operations in 

these spaces and of their after effects.  It will also 

focus on the legal aspects, the laws linked to the 

Shoreline and Mountains being two interesting 

examples of legislation particular to France. 
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 - Urban land development and tourism 

Urban Tourism has undergone and generated 

land development which by definition involves a 

large and diversified public made up of tourists, 

businesses and local residents.   Planning for tourism 

must merge with the demands of urban life, forcing 

planners to take into account a set of constraints.  

 

- Tourism and rural space 

Green tourism has been growing at a fast pace in 

France and seems to correspond to new expectations 

on the part of tourists in search of authenticity and of 

a completely different kind of experience from the 

one found in large built-up areas. This explains the 

development of bed and breakfast (chamber d’hôte), 

a form of accommodation very well adapted to rural 

tourism. 

 

 

- Broadening the concept of heritage and 

tourism practices  

The broadening of the concept of heritage and the 

emergence of “new types of heritage” offer 

communities a wide range of possibilities to increase 

the value and stimulate the life of their areas through 

innovative tourism projects linked to their cultural 

assets.  

 

- Tools for the protection and highlighting of 

heritage 

Since the 19
th
 century French heritage has 

benefited from a consequential system to protect and 

highlight its cultural heritage.  The class will explore 

the multiple ways in which this system is used to 

open areas to tourism. 

 

- Museum policies for tourists.  

Over the past few years the big museums have set 

up strategies to attract tourists (presentations of their 

collections, explanations, temporary exhibitions, 

new and unusual shows).  Museums have thus often 

become the “locomotive” that attracts tourists to an 

area. 

 



 

 

- Sites and Monuments: highlighting them and 

opening them to the public 

Over the last few decades many French 

monuments have gone through significant changes 

and been put to advantage by being opened, 

presented and explained to the public… 

 

- Festivals, spectacles, cultural events 

With over 2000 festivals a year, France has had 

much experience both in large festivals launched 

right after the war and in more recent cultural and 

artistic events such as the Sleepless Night.  The class 

will explore the relationships and impacts of these 

cultural events and the ways they contribute to the 

opening of areas to tourism. 

- Monumental Sites 

The French tourism policy with reference in 

particular to its monumental sites (Grands Sites de 

France) interests many foreign countries. 

 

- National and regional parks: welcoming, 

explaining, highlighting 

The national and regional parks also constitute a 

special aspect of French tourism, requiring a specific 

approach to attracting tourists to preserve what is in 

fact something rare. 

 

- The networks and products: rivers, foot 

paths, horse riding paths, bicycle paths, cures 

and cruises 

France is the only country to have at its disposal 

such various forms of tourism (mountains, shoreline; 

business tourism, social tourism, luxury tourism, 

green tourism, etc.) requiring the development of 

adapted products. 
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- Planning and territory organisation  

France has at its disposal a system specifically 

conceived for organising its territory for tourism at 

each step of the country’s political structure.  

Regions, departments and communities will be 

studied. 

 

- Creation and selling of innovative tourism 

products 

 

- Ecology and tourism 

The class will offer a critical analysis of practices 

in tourism aimed at taking into account ecological 

and environmental givens. 

 

- Tourism and space: developments and 

perspectives 

Tourist habits have undergone considerable 

changes over the last few years.  The recent 

economic crisis has led to new forms of behaviour 

concerning choice of destinations and kinds of 

tourism activity 
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The categories of accommodations: Dynamic 

and regressive  

The brands, the rules, the standards are some of 

the most important variables which, depending on 

the context, enable consumers and sales people to 

form an opinion regarding the categories of tourist 

accommodations and  the competitors working in 

that sector. 

 

Standardisation, brands and labels 

In an increasingly complex national and 

international competitive context, being on Internet 

has led tour operators and hotel managers to think in 

longer terms about the signs that will make them 

stand out: brands, labels, distinctive signs linked to 

certification, etc.   Brand names are now part and 

parcel of their thinking and of their strategy 

decisions, as shown by the recent decisions 

concerning the repositioning of many brands. 

 

 

 

Globalisation and the increasing maturity of the 

hotel industry have pushed the market participants to 

consolidate and redefine their perimeters.  The 

model of the company as network seems to be 

becoming dominant in its integrated form as well as 

in the form of voluntary regroupings.  Case studies 

based on the French experience: Accor / Pierre et 

Vacances / Relais et châteaux / Villages – Hôtels / 

Logis de France / Gîtes de France / Belambra. 

 

 

 

Marketing as applied to the hotel industry can 

be described along several lines: 

The basic concepts: The service function 

servuction / the supply of services, clientele niching  

and company communication of / the networks / the 

tourist distribution / the “tool box” for strategic 

analysis. 

- Communication: Brands / Identity / Image / 

Positioning / Charts.  

- Availability and distribution of hotel products. 

- Rates policy 

- Advertising on Internet:  Economy of sites and 

Internet portals / Behaviour of internet users and 

tourism marketing / Operators’ strategy.  

 

 

 

The fundamentals of managing a hotel 

include the following points: 

-Understanding the balance sheet and managing 

the cash flow as applied to the hotel business and to 

the group’s strategy. 

- Human resources: managing the staff, their 

conflicts, their skills, their motivations and their 

commitments. 

- Ergonomics 

-The welcome  

- Environmental management and HQE standards 
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Financial feasibility is a necessary condition of 

economic feasibility. 

-Real estate management and the hotel business 

operation: The ways and methods of financing, 

Tourism engineering and pre-investment studies. 

- Bank reasoning regarding financing: groups and 

small to middle size companies setting up the 

financing for a hotel business. 

- The importance of fiscal laws.  

- The profitability of invested equity. 

 

 

 

 

- Strategies concerning hotel locations 

Competition over space among hotels and the 

strategies aiming at an optimum meshing of their 

market determine the structure of the urban space 

and strengthen the tourism qualification.  Location 

thus becomes a strategic stake for companies as well 

as for destinations.   

 

- Hotel heritage and architectural innovations 

Over the last few years, many hotels have 

undergone much renovation and change, some 

prestigious hotels have been restored, monuments 

have been transformed into hotels, while  innovative 

contemporary architects have built others.  The 

class, taught by one of the biggest names in 

contemporary architecture, will present a broad 

spectrum of these trends.-Hotel design 

Approaches to and case studies illustrating 

interior architecture and design in hotel 

environments. 

 

 

 

 

 

 

 

 

 

 



 

 

To enrol in the DESUP applicants must present proof 

that they have successfully completed four years of 

higher education. However, applicants may request to 

have their professional experience recognized as the 

equivalent of a diploma. 

A jury will decide on the applicant’s acceptance to 

DESUP after examining the written application which 

should notably include a professional project. 

The jury is chaired by the director of the IREST and 

composed in equal numbers of university professors and 

tourism professionals with a desire to teach for this 

degree. 

Administrative enrolment depends on the payment of 

the enrolment fee, which is meant to cover the cost of 

the course. 

 

 

 

 

 

 

Each class will end with a written exam. 

The in-field training is graded after a report has been 

presented and defended in front of a jury which includes 

the training tutor. 

There is only one session. 

 

 

 

Cost of the course (including the two trips):  
5 000 euros  

 

 

 

 

 

 

Deadline for application 

 

Names of accepted applicants made public 

 

Deadline for payment of the inscription (1 000 €) 

 

Deadline for payment of the enrolment fee (4 000 €) 

 

Welcoming of the first class to the Sorbonne. 

 

First study trip 

 

Core syllabus 

 

Christmas Break 

 

Classes in specialisations 

 

Second study trip 

Evaluations 

 

In-field training 

The field training may be longer if wished 

 

(slight changes to the dates may occur; the total volumes 

of hours will however be respected) 
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